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THE MODERN MARINE TOURISM SERVICE: FEATURES OF THE PROVIDING PROCESS

CYYACHHUHA MOPCBKHUI TYPU3M: OCOBJUBOCTI 3ABE3IEYEHHS ITPOIECY
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The article is devoted to the study of the problematic issues in the field of marine tourism in Ukraine. It is identified the essence of the cat-
egories “marine tourism”, “marine tourism services market” by the author in the article. It is carried out a comparison of indicators of activity of
separate economic subjects, participating in the process of marine tourism services production.

Key words: marine tourism, marine tourism service, transportation of a passenger, shipping, a ship.

CTtatTs npucBaYeHa JOCniAKeHHI0 NpobnemMHMX NuTaHb y cpepi MOpCbKOro TypnamMy B YkpaiHi. Y CTaTTi aBTOPOM BUSBMSETLCS CYTb KaTero-
pili «MOPCLKWUIA TYPU3M», «PUHOK NMOCHYT MOPCHKOTO Typu3My». BUKOHAHO NMOPIBHSIHHS NOKa3HUKIB AisiNbHOCTI OKpEMUX Cy6’ eKTiB rocrofaptoBaH-
HA, SKi 6epyTb y4acTb y npoueci BUpOOHMLTBA NOCYT MOPCHKOrO TYpU3Mmy.

KntoyoBi cnoBa: MOpPCbKMIA TYpU3M, NOCIyra MOPCLKOTO TYpU3My, MepPeBE3eHHs Nacaxupa, CyAHOMNNaBCTBO, CyAHO.

CraTbsl NocBsiLLeHa UcCnefoBaHnio NpobnemHbIX BOMPOCOB B cdhepe MOPCKOro Typusma B YkpanHe. B cTatbe aBTOpOM BbISIBISIETCS CyLL-
HOCTb KaTeropuii «<MOPCKOM TypU3M», «PbIHOK YCITyr MOPCKOTO Typuama. BbinonHeHo cpaBHeEHWe MHAMKATOPOB AENUCTBUS OTAENbHbLIX CYObEKTOB
X035IICTBOBAHMSI, y4aCTBYIOLMX B NpoLiecce NPOU3BOACTBA YCIyr MOPCKOro Typuama.

KnioueBble crioBa: MOpCKOii Typu3M, yCryra MOPCKOro Typu3mMa, nepeBo3ka naccaxupa, Cy4oXoacTBO, CyOHO.

Statement of a problem. Due to the complex econom-
ic and political situation, the imperfection of the legislative
framework, in particular in the field of taxation and invest-
ment, the lack of a competitive passenger fleet and the influ-
ence of other essential actors, marine tourism is significantly
yield to the growth rates of the North American and European
segments of the world market, which is not responds to the
potential resource’s possibilities of Ukraine. This is confirmed
by the low rating of competitiveness of travel and tourism
in Ukraine relative to other countries of the world where sea
tourism is developed. Therefore, on the basis of adaptation of
the experience of developed countries to optimize the use of
their own resources and capabilities it is necessary to develop
the conceptual framework of maritime tourism in Ukraine.

Analysis of recent researches and publications. Materi-
als of the work are based on the scientific writings of the lead-
ing Ukrainian and foreign scientists, legislative acts. The most
complete this problem got reflected in the works of I. A. Gol-
ubkova [1], V. V. Gihareva [2], V. S. Polivchak [3], V. A. Vir-
gun [4], U. V. Mikhailova [5], U. O. Navrozova [6].

Objects of the article are to identify the essence of the

categories “marine tourism”, “marine tourism services mar-

ket”, to carry out a comparison of indicators of activity of sep-
arate economic subjects, participating in the process of marine
tourism services production.

Basic material. Maritime tourism has a long prehistory.
The first cruise services as the main type of sea tourism servic-
es were of an elite nature and a low level of safety. The cruise
business is actively developing with the start of the exploita-
tion of transatlantic liners from 1860 to 1960. The most fa-
mous cruise companies in the world “Carnival Corporation”,
was founded in 1972 and “Royal Carribean International”,
was founded in 1968, arose after the collapse of the transat-
lantic travel industry. The first cruise ship was called “Oce-
anic” and was built in 1965 for cruises in the North American
geographical segment of the market. It is from the middle of
60’s the development begins of mass cruise business. In the
80’s the flourishing of the world cruise business has reached
its peak by turning into a powerful high — profit industry.

In the modern conditions, cruise business grows every
year. Large shipowners in American, Greek, Italian, Danish,
Norwegian origins offer a wide range of cruise services, im-
proving their quality by providing a variety of additional ser-
vices. Another type of maritime tourism is yachting, support
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and promotion of which is taking place in Norway, Turkey,
Croatia, Italy, France and other countries, which allows you
to create additional jobs, receive income from the service of
tourists, proceeds from the operation of marinas, the dynamics
of development of yachting tourism in separate countries.

It is difficult to classify the types of maritime tourism.
There are a large number of its types that should be classified
according to different criteria. A sea tourism is associated with
the use of resources of sea and coastal areas. The main purpose
of maritime tourism is to provide rest and recreation. For state
regulatory bodies, sea tourism is a type of economic activity.
Accordingly, it is proposed the use of such a definition — sea
tourism is a business carried out within the water area of the
sea and coastal areas for the purpose of production of tourist
and recreational services for profit. According to this defini-
tion, the main types of sea tourism are cruise, yacht and beach
tourism. Also, the list of types of maritime tourism includes
diving, fishing, underwater hunting, vindsurfing, surfing.

The terms “enterprise” and “business” are closely related,
which are reflected in the modern scientific works. The imple-
mentation of the term “business” in the general scientific the-
saurus relates, first of all, to access to the research of foreign
authors, the use of Anglicicms in the native speech, the grad-
ual transition from administrative — command to market bases
of management and as a result, the need to find new terms
[1, p. 76]. Most experts identify business and enterprise. There
are certain differences between them. So, in the dictionary of
foreign words edited by O.S. Melnichuk, issued in 1974, de-
fines business as “an occupation that brings profit”.

V. A. Vergun determines the business as a business activ-
ity carried out by physical and legal persons in order to profit
[4, p. 200]. However, it is not necessary to distinguish profits
as an imperative goal of business activity, since, along with
the commercial sector of the economy, the non-profit sector is
used separatly, the subjects of which function in order to meet
public needs. The Ukrainian legislation uses the term “busi-
ness undertakings” and derivatives from the term “business”
concepts (business environment, business plan, business strat-
egy, etc.). In the economic code of Ukraine states that the en-
terprise is “economic activity, which is carried out to achieve
the economy and social outcomes for the purpose of profit”.

Polivchak V. S. focuses on the fact that the term “busi-
ness” is more profitable, a global concept than a business un-
dertakings, which forms its basis while remaining a separate
concept. He defines business as “a complex dynamic system
of business relations that embraces commercial and non —
commercial aspects of purposeful human activity in relation
to the production, exchange and consumption of material
goods, and is based on the close connection of the subsystem
of material goods (goods and services) of business entities and
subsystems of business entities of legal and physical persons
entering into civil relations on business objects” [3, p. 403].
Thus, business is a broader concept, it can be used to identify
any economic activity that includes elements of management,
marketing, etc. The business undertakings may be a one-time
economic activity aimed at profit making. At that time, busi-
ness undertakings are always associated with innovation, risk,
and creative approach. The cruise business is one of the large
number of the business types.

There is no generally accepted definition of a cruise busi-
ness. At the same time, all existing definitions are related to
the use of a special cruise ship. In the Cambridge dictionary, a
cruise ship equates to its destination to a hotel where tourists
travel for the sake of pleasure [1, p. 77]. In separate scientific
works of the 2000’s devoted to studying the problems of mar-
itime tourism, it should be noted that a cruise with a specific
sea voyage, in which ship is dispatch and returned to the same
port. This approach is not in line with modern requirements,
since, in addition to the list of cruise passengers of those who
come to a cruise other than the port of departure. Sometimes it
is emphasized that during a cruise it is not the destination and

the process of carriage from point A to point B, but directly,
about the journey itself, entertainment on a board and tourist
excursions on the places, which are included in tourist product.

That is, a cruise ship in this case is not a vehicle but a
place of stay. It is at the same time a hotel and an analogue of
traditional resorts and theme parks. Thus, a cruise is a trip on
a sea or river vessel, which is used as a means of transporta-
tion, accommodation, food, and entertainment of passengers.
The cruise business report in the Baltic Sea Region states that
“cruise is a journey of at least 60 hours on a sea-going vessel
for the most part to satisfy itself”. Cruise provides passengers
with their luggage, accommodation and food. A cruise jour-
ney should include both at least visits to two ports, except the
base ones (port of departure and destination) [2, p. 155]. Thus,
cruise business is a business activity in providing tourist travel
services by sea passenger transport. Under the subject of cruise
business, it will be considered economic entities, taking part in
the creation of a cruise product in the local segment of the
cruise market. According to this definition, the main subjects
of the cruise business are shipping and tourism companies.

In the process of producing yacht tourism ambassadors,
major producers and manufacturers involved in the provision
of additional services, provide accompanying goods, provide
personnel support. These producers are subjects of the market
of sea tourism services, participants in the process of produc-
tion of sea tourism services. Subjects of the market of cruise
services should be divided into such groups: producers, sup-
pliers of resources, consumers, state bodies. Effective inter-
action between the representatives of these groups provides
functioning of the system of sea tourism, which develops ac-
cording to its own internal laws, taking into account the influ-
ence of factors of the external environment. In order to ensure
the sustainability of the development of such system, it is nec-
essary to have mechanisms of fruitful cooperation between all
elements of the system, the information and financial flows be-
tween them, the legal and regulatory framework for the man-
agement of certain components of the marine tourism system.

The system of maritime tourism must be open and flexible
to the factors of the environment, state regulatory bodies play
an important role in the normal functioning of the maritime
tourism system. First, they create conditions for the manage-
ment of the subjects of the market of maritime tourism servic-
es, and secondly, control the process of production of services
in order to increase their safety and within the framework of
the maritime tourism system, the basic and additional services
of sea tourism are made. An important element of the maritime
tourism system are suppliers of financial and credit (banks,
credit funds, investors) labor resources (educational institu-
tions, schools of sailing) and suppliers of related goods (equip-
ment, promotional materials). It is advisable to determine the
two main criteria on the basis of which a separate subject can
be attributed to maritime tourism:

1. The value of the production of service or products for
the operation of maritime tourism. According to this criteria,
the subjects function that produce basic services in the system
and companies that provide additional services.

2. Dependence of the volume of realization of services of
sea tourism on the volume of tourist demand. There are trans-
port services, service delivery, food, insurance, credit and fi-
nancial services, etc. in this aspect. In scientific literature there
are certain differences between the concepts of “cruise tour-
ism” and “sea tourism”. The use of the term “sea tourism” is
considered more expedient, and a concept of cruise already in-
clude tourist motifs. A cruise is a temporary tourist passenger
trip on a sea or river vessel. Cruise and sea tourism can not be
identified, because the cruise tourism is one of the main types
of sea tourism.

Thus, a significant number of issues related to the deve-
lopment of maritime tourism in Ukraine remained beyond the
attention of scientists. At the same time, modern tendencies
of the development of the world economy prove the necessity
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of developing the basis of maritime tourism in Ukraine. The
study of practice of the functioning of world maritime tourism
has proven that one of the main types of maritime tourism is
a cruise business. Popularity of the cruise as a transport and
tourist service due to the characteristics of travel, the abili-
ty to meet the diverse demands of consumers in accordance
with their budget and purpose of travel. Qualitative service,
the opportunity to receive related services, and the provision
of closed services create competitive advantages of a cruise
service in comparison with other types of transport and tourist
services. In addition, increasing the role of the factor of free
time, the development of information technology contributed
to the fact that the cruise business was formed into a holistic
integrated area of activity.

Cruise business is an economic and technological system,
within which processes of formation and realization of cruise
service take place. These processes include the following stag-
es: the emergence of demand for cruise and the formation of
their service offer, the combination of equal services in a sin-
gle cruise service, consumption of cruise services. The present
stage of development of maritime tourism is characterized by
the ability to combine several types of tourism. An example
is “river — sea” cruises. At the same time, the cruise service
can not be divided into services that are consumed separate-
ly. Consumers have virtually no opportunity to book a cruise
linen ticket at one end or visit one city within a specified
route. There are five main components of the cruise service:
a transportation service, an excursion and beach service and a
placement and food service. The list of services may vary de-
pending on the type of cruise ship, season and type of a vessel.
So, beach services can be replaced by additional excursion ser-
vices or non — standard ones, such as master classes on board,
visits to festivals and other cultural events. Thus, the cruise
service is a complex of interconnected transport and tourist
services, which clients receive for a certain period of time. The
fact that cruise service is a set of services that are obtained in
one place, will stipulate additional cruise benefits for business
from the point of view of tourists [5, p.110]. One of the key
stages of the formation of a cruise service is the development
of a tourist route. The largest cruise companies in the world
have a large number of vessels, which will determine the need
to find opportunities for their efficient operation by ensuring
optimum loading. Thus, the choice of consumers of sea tour-
ism is due to the optimal balance between comfort on board of
a ship and impressions of tourist excursions outside the ship’s
board. In addition, the development of national maritime tour-
ism will cause the development of the internal tourist market,
transport and tourist infrastructure. Cruise business as a type
of economic operations of sea travel services is a combination
of relationships and actions in the area of the use of marine
resources aimed at the production of cruise services in order
to profit. Consumers of cruise services form demand for them
through the intermediaries (cruise companies that charter a
passenger ship) or directly receive a service for carriage to a
navigable company. The most widespread scheme is the inter-
action of consumers and shipping companies through interme-
diaries, which brings benefits to all parties.

The offer on the cruise market has a clearly defined spe-
cialization can be defined as the general transportation capac-
ity of a cruise fleet, depending on types and sizes of vessels.
The world cruise fleet is around ships that fully meet consumer
demand and in some regions even overwhelming itself. In the
practice of maritime business for the carriage of passengers,
two types of ferry ships and cruise liners are traditionally used.
Ferries provide an opportunity for a relatively short time to
stay at the destination port, they are used for the most part
for the transportation of passengers at short distances. Such
vessels can carry several hundreds to thousands of passengers
and cars. The estimated capacity of cruise ships is much larg-
er. A modern liner is able to carry from four to five thousand
passengers.

It is conditionally possible to mark out four stages of the
production process of a shipping company of cruise service.
The duration of each stage depends on the specific type of
cruise ship and the stage of the life cycle of the shipping com-
pany itself. The first stage is the initial stage when the first
cruises are organized. Based on market assessments, a deci-
sion is undertaken to seize a cruise market, a cruise service is
formed, there is no mass advertising. The number of cruise lin-
ers that are insignificant at the disposal of shipping companies.
The second stage is associated with an increase in the market
share of the new cruise ship navigation company [6, p. 47].

Gradually new cruises are being developed or existing
ones are being improved. The funds for modernization of the
fleet and its adaptation to cruise needs are actively invested.
For a long time it was believed that passenger transportation
with non-profits for domestic companies, however, under the
conditions of effective realization of the previous stage, the
capital of the company should be offset by the profits made
from the body of the cruise tours. The third stage is the devel-
opment of cruise tours. At this stage, a shipping company can
invest directly in the construction of a specialized cruise fleet.
The pricing policy of the shipping company at the third stage
is to appeal to the mass consumer, that is, the masses must be
based on the optimal ratio of the price and quality of cruise
ship. An important is the advertising of cruise services, coop-
eration with tourists companies — charterers. The fourth stage
is characterized by the stabilization of the share of market of
transportation of shipping company. The level of profit reach-
es the maximal value of competitors in the mass market. The
proposal on the market of cruise services directly depends on
the state of development of shipbuilding industry.

Conclusion. The study of the practice of functioning of
international maritime tourism has proven that one of the main
types of maritime tourism is cruise business. The popularity of
a cruise as a transport and tourist service is due to the charac-
teristics of a travelling, the ability to meet various demands of
consumers in accordance with their travel budget. Qualitative
service, the possibility of receiving accompanying services,
create competitive advantages of the service quality compared
to other types of transport and tourist services. In addition, in-
creasing the role of the factor of free time, the development of
information technology contributed to the fact that the cruise
business was formed into a holistic integrated area of activity.
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